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1. The 2010 Campaign Theme
Changing Lives Here and Now

LIVE UNITED
See posters in resource files.
2. Marketing Contacts

For Agency Tours and Speakers’ Bureau

Call Molly Walker at 478-745-4732x113
For Artwork, Logos, Videos & Advertising:

Contact Judy Quinlan, EVP Marketing/Communications

at 478-745-4732x109, e-mail: jquinlan@unitedwaycg.com
3. Speaker’s Bureau and Agency Tours

Speakers’ Bureau

United Way’s partner agencies have successfully provided needed services to our friends and neighbors for more than 80 years. Strategies of successful campaigns point to the value of speakers at campaign kickoffs. To schedule a speaker, call Molly Walker at 478-745-4732x113
• Presentations personalize United Way to your employees and communicate the needs of the community.

• Speakers can relate success stories of their clients and the difference that was made in their lives.

Other Tips:

• Consider asking a coworker who has used a United Way funded program to speak. Without realizing it, many people use United Way partner agencies and programs.

• Requests for speakers should be made as far in advance as possible, but can occasionally be made on short notice.

• A presentation can be tailored to your time constraints from 5 to 15 minutes.

Agency Tours

Agency tours provide employees a first-hand look at programs and services funded by United Way of Central Georgia. Choose one or more agencies or programs that will be of interest to your employees. We look forward to making agency tour arrangements for you, however, we do ask that you:

• Call as soon as you know you want to schedule a tour to allow time for us to make arrangements with the agencies.

• In the event you need to cancel please give us a call so we can let the agency know.

• Please adhere to the time schedule, as each agency will be anticipating your arrival.

• To schedule your agency tour, please call Molly Walker at 478-745-4732x113.
4. Campaign Materials

A variety of printed materials are available for your use in promoting the United Way campaign within your company. You should receive a bag of items before you begin your campaign, but if you need more, call your United Way representative at 478-745-4732.

Materials available include:

• Brochures

• Posters

• Pledge Forms

• Thermometers

• Videos*

Special Event Coverage

If you are hosting an exciting special event to benefit United Way of Central Georgia, let us know! We may be able to use the story in our United Way e-newsletter or highlight it on our website. Contact Judy Quinlan, Executive Vice President, Marketing at 478-745-4732x109 or e-mail:  jquinlan@unitedwaycg.com
5. Key Messages

1.  Local…donations stay here helping people in Central Georgia.  United Way of Central Georgia supports 78 programs of 38 local health and human service agencies in the fourteen –county area we serve.
2. Accountable…a local volunteer Board of Trustees ensures that United Way and its funded agencies operate with integrity, efficiency and effectiveness.

3. Results Driven…United Way makes sure your dollars go to the programs that best address our community’s most pressing issues as determined by the Board who sets priorities, approves funding, and monitors and evaluates outcomes.

4. Your gift, when multiplied with the gifts of thousands of other Central Georgians, delivers measurable impact and creates lasting change for one out of five people in our communities.

ADVANCING THE COMMON GOOD
Advancing the common good means creating opportunities for a better life for all.
· When we reach out a hand to one, we influence the condition of all.
· We all win when a child succeeds in school, when families are financially stable and when people have good health.
· These results / changes have benefits that ripple out to the community as a whole. 
EDUCATION INCOME & HEALTH

· There are basic things we all need for a good life:  
· A quality education that leads to a stable job, income that can support a family through retirement, and good health.  

· United Way is focused on the building blocks for a better life:
Education—Helping Children and Youth Achieve Their Potential 

Income––Promoting Financial Stability and Independence

Health––Improving People’s Health

LIVE UNITED

Living united means being part of the change.

· It takes everyone in the community working together to create a brighter future

· Together, we can accomplish more than any single group can on its own

· Give.  Advocate.  Volunteer. LIVE UNITED. 
5. The Elevator Speech…Have you ever been asked to “say a few words” about United Way?  The elevator speech brings together all of the big ideas from the message strategy.  
UNITED WAY IS WORKING TO ADVANCE THE COMMON GOOD BY FOCUSING ON EDUCATION, INCOME AND HEALTH.  THESE ARE THE BUILDING BLOCKS FOR A GOOD LIFE––A QUALITY EDUCATION THAT LEADS TO A STABLE JOB, ENOUGH INCOME TO SUPPORT A FAMILY THROUGH RETIREMENT, AND GOOD HEALTH.

OUR GOAL IS TO CREATE LONG-LASTING CHANGES THAT PREVENT PROBLEMS FROM HAPPENING IN THE FIRST PLACE.  

OUR VISION FOR CENTRAL GEORGIA IN THE NEXT TEN YEARS IS BOLD

WE INVITE YOU TO BE PART OF THAT CHANGE.  TOGETHER, UNITED, WE CAN INSPIRE HOPE AND CREATE OPPORTUNITIES FOR A BETTER TOMORROW.  

THAT’S WHAT IT MEANS TO LIVE UNITED.
6. Print & Broadcast Ideas

1. Tell the story of how one of your fellow workers benefited from the services of a United Way agency. You may be surprised at how many you will find in your organization. Many people won’t even realize it themselves, until they see the listing of United Way funded agencies on the brochure

2. Do a story on special United Way activities of your different employee groups.

3. Begin a regular feature series on United Way in your publication: Stories about employees’ involvement with an agency.  Create special sections on different types of agencies.  Feature employees volunteering at various agencies

4. Interview former ‘Loaned Executives’ from your company about their experience working for the United Way.

5. Use United Way logo to help draw attention to your United Way article.

6. Document group visits to United Way agencies with photos and interviews.

7. Report on your company’s successful involvement in last year’s United Way campaign. Showcase any awards or recognition you received.

8. Use the information on the previous pages to show employees how their donations are helping people.

9. Picture company campaign volunteers getting ready for the annual campaign, company kick-off rally, award presentations and special events.

10. Tell the United Way story after fund-raising, to let the employees know where their money is going and who it will help.

11. Following the campaign, print a “Thank You” letter to all employees who gave to the campaign.
